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1 Alibaba Intellectual Property Protection Platform is an online portal where rights holders can enforce their IPR across 
Alibaba’s ecosystem: https://ipp.alibabagroup.com/

2 Across Taobao, Tmall, and Tmall Global platforms.

Foreword
Each year we at Alibaba strive to build upon prior success in intellectual property rights (IPR) 
protection. While 2020 was unprecedented in many ways, Alibaba’s commitment to the 
protection of IPR remained unwavering as technology continued to underpin Alibaba’s proactive 
and other enforcement efforts. Capabilities such as artificial intelligence (AI), blockchain 
technology and Alibaba’s IPR Protection Tech Brain are essential for continued, and improved, 
IPR protection efforts given the size of our platforms. We also believe that there is no substitute 
for personal engagement and collaboration. During 2020, Alibaba’s teams continued their 
intensive engagement with IPR stakeholders through virtual meetings and presentations around 
the world, including China, South East Asia, Europe and North America. 

In 2020, perhaps more than ever, e-commerce marketplaces were critical drivers of economic 
growth, and the protection of IPR was indispensable for technological innovation and economic 
sustainability. The essence of intellectual property laws is to promote innovation through the 
protection of IPR. Given the historic digital advancements in China and around the world in 
recent years, IPR protection and awareness have made rapid progress. These steady 
advancements, including newly enacted laws and regulations in China, have led to increased 
brand recognition and loyalty among Chinese consumers, which helped drive the demand for 
authentic goods in 2020 and made the Chinese economy even more appealing to brands from 
around the world.

Even while fighting the COVID-19 pandemic in 2020, Alibaba and our partners continued to 
enhance their IPR protection efforts. Use of Alibaba’s world leading IPP Platform  continued to 
grow, as the number of rights holder accounts registered for enforcement increased by 40% over 
the previous year; and processing of takedown requests was more efficient than ever, with 98% 
of those received via the IPP Platform handled within 24 hours during business days, compared 
to 96% in 2019.  Due to Alibaba’s proactive monitoring efforts, 96% of suspected IPR infringing 
listings were removed rapidly after they were posted, and before a sale could take place. And in 
a key metric, the number of listings deleted after consumer reports of suspected IPR infringe-
ments fell by 33% year-over-year, while the refund rate by consumers on Taobao was only 1.08 
for every 10,000 transactions.

In recent years, Alibaba has been focused on enhancing IPR protection through the application 
of AI and information technologies (IT). In 2020, Alibaba increased the number of patents 
supporting our core anti-counterfeiting technology "IPR Protection Tech Brain" with 262 patents, 
which was up from 180 the previous year. Alibaba also launched VirtualModel, an AI system that 
empowers sellers by generating original images of models wearing products, while addressing 
the challenge faced by rights holders regarding product image-related disputes. 
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Alibaba also rolled out ZaoMang, a powerful trademark clearance AI tool, which helps rights 
holders efficiently identify potential trademarks for their use, while utilizing advanced 
governance techniques to help avoid potentially abusive or bad-faith applications. Alibaba also 
worked with brand owners to designate over 20,000 authorized offline stores in our digital 
mapping service, Amap. In addition, last year through Alibaba’s online Consumer 
Reporting System, we enlisted approximately 30,000 consumer volunteers to submit leads, and 
support the fight against counterfeiting across 30 provinces of China. Finally, in a cooperation 
first, Alibaba’s blockchain technology resulted in evidence that was admitted as evidence in 
court in IPR infringement litigation.

Alibaba strives not just to take a technology-based approach to IPR protection, but also to make 
IPR protection mechanisms equally accessible to rights holders large and small. In 2020, Alibaba 
launched our small- and medium-sized enterprise (SME) Support Center to make IPR protection 
services more accessible and user-friendly for SMEs. "Simp'ali" is an initiative that was piloted 
through the SME Support Center, and which reduces the number of trademark reporting codes 
from 11 to 3, simplifying the reporting process and significantly decreasing the sophistication 
and familiarity required by SMEs to successfully enforce their IPR. In addition, Alibaba established 
an SME Advisory Committee (SAC) to provide a forum for SMEs to discuss the unique issues that 
they face in IPR protection and enforcement. SAC members also have the opportunity to meet 
and exchange IPR best practices with specialists from multinational companies that belong to 
the Alibaba Anti-Counterfeiting Alliance (AACA).

With the COVID-19 pandemic impacting societies and economies around the world, Alibaba 
marshalled its resources to offer help to people at home and abroad. For our efforts, Fortune 
magazine’s 2020 "Change the World" list named Alibaba Group the world’s top individual 
company (number two overall behind a collective group of vaccine makers seeking a global 
COVID-19 solution).  The Change the World annual list recognizes businesses creating positive 
social impact in the world. Additionally, Fortune recognized Alibaba for mobilization of its global 
infrastructure to support different communities during the pandemic.

Despite the focus on the challenges of COVID-19, Alibaba did not let up in the fight alongside 
rights holders against offline criminals engaged in counterfeiting and we adapted to emerging 
challenges including combating fake PPE and other epidemic-related products. In 2020, Aliba-
ba’s anti-counterfeiting team assisted law enforcement authorities from 426 districts/counties in 
31 provinces of China, enabling us to effectively bring the fight against counterfeiting offline, to 
the source.
 

3 https://www.alizila.com/alibaba-fortune-change-the-world/.
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In 2020, as in years past, Alibaba invested heavily in IT and AI technologies to innovate and 

improve the overall infrastructure of IPR protection both on and off Alibaba’s platforms. As noted 

above, we successively broadened the capability of our proprietary IPR Protection Tech Brain, 

released the trademark clearance AI tool ZaoMang, developed a fashion image generator 

VirtualModel, and introduced a volunteer Consumer Reporting System to help fight counterfeits 

both online and offline. We discuss each of these initiatives in more detail below.

Alibaba’s innovative approaches to retail have also prompted recognition from the industry, such 

as with the American Apparel & Footwear Association (AAFA) which honored Alibaba as the    

"Retail Innovator of the Year" during the September 2020 "American Image Awards." The AAFA’s 

honorees were recognized for their "leadership, excellence and outstanding achievement in the 

fashion industry."

“ “
4 https://www.aafaglobal.org/AAFA/AAFA_News/2019_Press_Releases/AAFA_Names_2020_American_Image_

Awards_Honorees.aspx

Developing new IT and AI technologies 
for IPR protection
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Alibaba OCR Score

ATC Cangjie OCR

Competitor 2
Competitor 1

0.742367

0.715749
0.721725

In 2019, Alibaba announced its core anti-counterfeiting technology — the IPR Protection 

Tech Brain. It is an algorithmic technology system that incorporates a large range of online 

and offline anti-counterfeiting features, and leverages the extensive anti-counterfeiting 

experience accumulated by Alibaba over the past 20 years. Among other features, since 

its launch the system has operated on a sample set of at least 13.7 billion images.

In 2020, Alibaba continued to innovate and introduce technological breakthroughs in IPR 

Protection Tech Brain. 

In March 2020, the technology set two world records for optical character recognition 

(OCR) application accuracy, at the International Conference on Document Analysis and 

Recognition (ICDAR), which recognized our breakthroughs in text-recognition and identi-

ty-authentication technologies. 
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Protecting innovation by iterating and
upgrading anti-counterfeiting 
technology—IPR Protection Tech Brain



In October 2020, the security features of Alibaba’s identity authentication technology 

passed the rigorous standards  of the Fast Identity Online (FIDO) Alliance, making Alibaba 

the first Chinese company to become certified by this authoritative association.

In August 2020, the image-detection AI feature of the IPR Protection Tech Brain won two 

championships at the European Conference on Computer Vision (ECCV).
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Alibaba BrandNet score at the European 
Conference on Computer Vision (ECCV) 

FIDO-certified security features of Alibaba 
identity authentication technology

Alibaba BrandNet

Other techniques 2
Other techniques 1

66.4

45.7 
62.9



Alibaba’s technology has also been used to tackle emerging issues. For example, during 

the COVID-19 pandemic, Alibaba enhanced the algorithmic power of the IPR Protection 

Tech Brain to increase the focus on counterfeit pandemic-related materials, supplies and 

products in order to better assist front-line law enforcement officers and industry and 

commerce administration bureaus. By doing this, Alibaba was able to more precisely 

identify counterfeit-related offline leads for officers for such products, while also helping to 

protect these essential workers against infection risks by highlighting areas of high 

infection rates. In one month alone during 2020, Alibaba helped public security bureaus 

(PSBs) in 30 cities across 14 provinces in China investigate and pursue 128 

pandemic-related criminal cases.

 Patents related to the "IPR Protection Tech 
Brain" grew from 180 to 262 in 2020

180

262

2019 2020
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Alibaba’s technology enhancements were recognized by thought leaders in the industry:

On November 27, 2020, at the opening ceremony of the 2020 Chengdu International 

Digital Copyright Expo, Alibaba was officially recognized as a Copyright Protection Tech-

nology Research and Promotion Base for efforts regarding technology-based initiatives 

for copyright protection. Yu Cike, Director General of the Copyright Administration, attend-

ed the opening ceremony to accredit Alibaba.
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A Research and Promotion Base for new copyright protection technologies
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Voice

Alibaba's AI-driven anti-counterfeiting system [IPR Protection Tech Brain] is a very good 

approach, which plays a leading role in the industry and is more effective than other fixed 

methods. China should support AI-driven anti-counterfeiting, which will promote the 

development of the industry.

AI-powered anti-counterfeiting enables machine learning and big data analysis, which is 

of great significance for identifying counterfeit products. Alibaba has done a good job in 

this area. While technology can help to solve counterfeiting problems, full elimination is 

the responsibility of society. This must be realized through a combination of legal, behav-

ioral and technological means, as a joint effort.

                                                                                                   

Voice
   —— Xu Zongben, a fellow of the Chinese Academy of Sciences

   —— Ni Guangnan, a fellow of the Chinese Academy of Engineering
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To open an online apparel store, merchants typically need extensive photos of models 

wearing and displaying garments. Generally, this requires several steps: hiring profession-

al models, photographers, and stylists or fashion consultants, a set and background 

production, and post-production editing. While invaluable for a successful online store, 

the whole process can take weeks and is expensive.

This model for creating product photos is labor-intensive and, for SMEs, can be cost-pro-

hibitive, leading some online vendors to download third-party images from the Internet. 

To offer an affordable, convenient and fully-authorized alternative to photoshoots, 

Alibaba developed China’s first AI system for creating new images of clothing on virtual 

fashion models — VirtualModel. 
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VirtualModel

iiLaunching the AI fashion model system 
VirtualModel, enabling businesses to 
create their own product images



This system is able to generate unique, virtual models, and through algorithmic 

technologies enable the AI-generated models to "wear" items based on photos of the 

garments. This technology-based solution can support the rapid pace of new product 

releases and significantly reduces the labor and financial investment required by 

merchants, which is particularly appealing to SMEs with limited resources.

During the VirtualModel process, sellers need only upload ‘flat-lying’ photos of the 

products into the system and choose model elements such as the gender, facial shape, 

expressions, makeup, measurements of the virtual model, and select a background for 

the images. After a merchant submits a flat-lying photo of the apparel or accessories, and 

customizes the model’s features, VirtualModel will generate images of the

computer-generated model wearing the goods which can be used on the seller’s 

product-details page. The entire process, from user input submission to 

image-generation, took as little as one day during the pilot program, saving merchants 

valuable time and money.

Since the start of the beta testing of VirtualModel on December 3, 2020, more than 800 

stores have applied for a pilot account. Apart from SMEs, many large and well-known 

brands inside and outside China, such as Xtep and the NFL, participated in the pilot. On 

December 30, 2020, VirtualModel was officially launched. 

Alibaba Group 2020 Annual Report on Intellectual Property Protection 08

Technical implementation of VirtualModel

2D Image input

Model

Depth-sensory network

3D reconstruction 
of clothing

Applying poses

3D model reconstruction

New image generated
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Fang Zhonghong is the owner of a typically-sized apparel store on Taobao. To Fang, hiring 

models and photography teams represents a huge cost. "Hiring good models could cost 

us up to a million RMB a year, and I usually have to wait one or two weeks to get the 

pictures." To save costs, Fang sometimes asked his younger sister to model his products. 

When VirtualModel was launched, Fang became the first to test it. He was very satisfied 

with the pictures generated by VirtualModel. According to his calculation, VirtualModel 

could save him several hundred thousand RMB every year.

Taobao seller: VirtualModel will save me several hundred thousand RMB

Xtep designs and develops sports equipment, and their official flagship store on Tmall is 

an important online sales channel for the company. Due to the time-pressure of product 

launches, Xtep sometimes took the decision to introduce products without a professional 

photoshoot and elected instead to introduce products using only flat-lying pictures. With 

VirtualModel, Xtep has been able to replace flat-lying pictures of their products with those 

of AI models wearing their products. This has provided an improved customer experience 

on their flagship store while improving the efficiency of product launches going forward.

Tmall seller: VirtualModel improves new-product launch efficiency



Voice
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Voice

The AI models generated by the VirtualModel system look natural and no different from real 

people. Even details on the apparel products themselves, such as the texture and folds of 

the fabric are so realistic. VirtualModel significantly improved our new-product launch 

efficiency.

                                                                                                                ——Xtep Official Flagship Store

After learning that Alibaba launched a virtual model photo generation technology, the 

chain department store, Intime, immediately applied to participate in the project for its 

Tmall operation. With this technology, you can get great pictures of models wearing your 

products by simply submitting some flat-lay pictures of the products. In the pictures 

generated by VirtualModel, our apparel is displayed as if it were being worn by real 

models.

                                                                                                             ——Intime Official Flagship Store

Many medium-sized sellers need VirtualModel. The technology saves a lot of time, energy, 

and money for us. Apart from being able to quickly generate the desired pictures, it 

enables you to customize the faces, emotions, gestures, and body shape of the models as 

well as the background pictures. This helps you control the style of the store and improves 

the competitiveness of your products. And, if someone misappropriates your photos, you 

can also conveniently protect your rights.

                                                                                                                   ——Taobao merchant, ALABO

We are a new men's fashion brand and often launch new products on Taobao. Taking 

pictures of real models slows down the new-product launch process. Flat-lay pictures 

sometimes cannot show customers what we want them to see. With VirtualModel, we only 

need to upload flat-lay pictures of our products. Then the system can use algorithms to 

render and generate pictures of virtual models wearing these products. VirtualModel 

increased our new-product launch speed, reduced our operating costs, and improved our 

customer experience.

                                                                                                                                    ——Wukong Youhuo 
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With the increase in public awareness around IPR protection, more businesses, particularly 

SMEs and micro-sized businesses, are becoming aware of the need to secure IPR to 

protect their businesses and product branding. When registering trademarks, some 

businesses find that their brand names, or those similar to their brand names, have 

already been registered by third parties. As trademark registries around the world become 

increasingly larger with registrations, it becomes more difficult, particularly for SMEs, to 

rename or rebrand and secure rights. 

In 2020, after extensive preparation, Alibaba launched its trademark clearance search AI 

service, called ZaoMang, to better serve these new and innovative businesses. With the 

help of ZaoMang, rights holders can, in a few seconds, generate potential names that 

appear to comply with China’s trademark application specifications, and which may be 

available for registration. This preliminary search service minimizes the costs of investing 

time and resources in pursuing or developing trade names or branding that turn out to be 

covered by existing trademark registrations or are in the process of being registered. To 

maximize the service capability of the IPR protection industry, Alibaba provided ZaoMang 

services to licensed trademark-filing agencies in China, to reduce businesses’ costs and 

improve efficiencies for SMEs.

iiiRollout of trademark clearance AI tool, 
ZaoMang, and countering bad-faith 
trademark registrations



5 The China National Intellectual Property Administration

ZaoMang’s AI incorporates data about trademark registrations and applications, from 

many sources, including the national trademark database and the Standards for 

Trademark Review and Adjudication issued by CNIPA,  as well as perceptions from millions 

of feedback by Tmall and Taobao consumers over the past five years. This comprehensive 

service helps enable SMEs to better identify, select and pursue available brand names for 

their products and services, and establish IPR with the benefit of advanced AI technology.
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According to the operations team of the trademark registration AI, the first task after it was 

launched was to name itself. "Before launching the AI, we struggled about how to name it. 

Someone suggested running it first and making it name itself." So, the team decided to 

give it a try. "ZaoMang" was chosen from the names the AI generated. In Chinese, "Zao" 

means creation, and "Mang" is perennial plant native to China, also known as silvergrass.

Case: How did ZaoMang get its name? She named herself

AI algorithms Required 
input

ZaoMang in operation

Trademarks on 
the national 

database 

Standards for 
Trademark 
Review and 

Adjudacation

Perceptions 
from Taobao 

and Tmall 
consumers

Trademark 
suggestions
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Alibaba believes IPR protection requires the involvement of all stakeholders, including 

members of the general public. In December 2019 and early 2020, Alibaba piloted a novel 

offline-to-online (O2O) project involving participating rights holders, as well as the gener-

al public, as stakeholders in the protection of IPR. Consumers who suspected counterfeits 

at offline locations could take photos of the items, and upload them, along with location 

information, through Alibaba Group apps such as Taobao and Alipay into a dedicated 

Consumer Reporting System. After receiving the information, Alibaba staff, with the aid of 

infringement detection models from the IPR Protection Tech Brain, screen the information 

before sending potentially relevant leads to participating rights holders for their verifica-

tion and follow-up. Participating rights holders have used the leads to develop cases, and 

have brought them to authorities to investigate suspected counterfeiting activities and 

raid relevant facilities.

To encourage consumer engagement in reporting suspected illegal activity, we 

incorporated the Consumer Reporting System into our popular "3-hour Public Service" 

platform where consumers are incentivized to volunteer their services for worthy causes. 

For example, when a consumer files a valid report of a suspicious offline store, they are 

able to redeem rewards, such as shopping coupons, through Alibaba’s 3-hour Public 

Service platform.
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ivIdentifying authorized brand stores for 
consumers in our mapping service, Amap, 
and a new system to encourage consumers 
to engage in IPR protection 
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In January 2020, as Alibaba was officially launching the Consumer Reporting System, we 

added a new feature to our popular mapping app, Amap, to help inform consumers 

where they can find authentic products at the rights holders' authorized stores. This 

feature allows rights holders to upload the names, addresses, and locations of their 

authorized stores into Amap. Offline authorized stores that have been officially verified by 

the relevant rights holder will then be labeled as such on Amap. When consumers search 

for a brand’s store, the verified stores are displayed.

By the end of 2020, the Consumer Reporting System saw nearly 30,000 volunteers from 

across the country sign up to submit reports. In addition, with the help of rights holders, 

Alibaba labeled over 20,000 authorized stores.

The Consumer Reporting System was officially put into operation in 2020



Voice

Voice

The Chinese apparel company, Erdos Group, was among the first brands to participate in 

the Amap authorized store initiative. As of November 2020, five Erdos brands had labeled 

1,462 authorized stores. While labeling their authorized stores, Erdos became aware of, 

and investigated, non-authorized stores suspected of infringing their IPR, and reported 

offline cases to law enforcement authorities. According to Erdos, their offline IPR protection 

efficiency has been significantly improved after starting the cooperation, reducing the time 

for discovering and processing administrative IPR infringement cases from three to six 

months to just 28 days.

Case: Alibaba Amap service identified authorized Erdos stores and
improved the company’s offline IPR enforcement efficiency

In March 2020, a consumer in Hangzhou suspected a brick-and-mortar "Adidas Discount 

Store" was selling counterfeit products. The consumer reported the information through the 

Consumer Reporting System, which processed the case and sent the information to Adidas. 

Adidas investigated the store and determined that it was indeed selling fakes. The case was 

then reported by Adidas to law enforcement, which soon took action and shut down the 

store enforcement authority, which soon sealed the store.

Case: Consumer in Hangzhou helped Adidas discover a "discount store"
 that was actually selling counterfeits
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We love the system’s speed and convenience. With the help of this system, our

employees can conveniently report suspected stores anytime anywhere, which 

significantly increases the reporting efficiency and the enthusiasm of our employees. In 

2021, we will also seek more opportunities to use the Consumer Reporting System to clear 

the market, and make our genuine products more readily accessible to all consumers. 

Once again, we'd like to thank the project team for their help.

                                                                                                                                      —— Castrol China
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As a new technology, blockchain has many benefits since its data cannot be altered or 

deleted, and all transactions and data are attached to the blockchain, which results in 

transactions that are transparent and traceable. Alibaba has been exploring how to apply 

blockchain technology to IPR protection and, after years of hard work, we developed an 

application for copyrighted works, "Quezao", that represented a breakthrough for litiga-

tion efficiency. In 2020, Erdos Group cooperated with Alibaba to use blockchain technolo-

gy to verify copyrighted works, collect and preserve the information related to the works 

as evidence, and file a civil litigation case at the Hangzhou Internet Court. The court 

established Erdos’s priority date and rights through the blockchain information, which 

was accepted as admissible evidence, and it took Erdos only 38 days from the day the 

court accepted the case to the court’s ruling in Erdos’s favor.

Quezao

Trusted identity
Alipay identity authentication 
offers more reliable proof of 
who subjects are when 
operating in a virtual space.

Enforcement
When facing infringement, 
Quezao can provide evidence 
recognized in proceedings at the 
Internet Court. It will gradually 
support evidence verification for 
an increasing number of 
infringement scenarios.

Trusted timing
Based on the authoritative 

National Time Service Center, 
accurate time is recorded as 

digital evidence to protect prior 
rights.

Evidence tamper-proof
Relying on judicially approved 

blockchains, digital evidence is 
witnessed by multiple trusted 

nodes, making it difficult to 
tamper with data, and easy to 

verify authenticity.

 Advantages protecting IPR with blockchain technology

vHarnessing blockchain technology to 
serve rights holders and enhance IPR 
protection and efficiency



Alibaba Group 2020 Annual Report on Intellectual Property Protection17

The case demonstrated the possibilities for remarkable efficiency in IPR litigation. It also 

marked the first time that blockchain-based evidence was used as part of enforcement 

efforts within the Alibaba Anti-Counterfeiting Alliance (AACA). Moreover, Erdos generously 

donated, in the name of the AACA, the compensation it was awarded in the case to 

Tsinghua University School of Law to support research of IPR protection in the digital age, 

and further explore the application of blockchain technology for IPR-infringement 

litigation.
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Chinese companies continue to be some of the world’s largest producers of IPR, as reflected 

by increases in patent and trademark registrations around the world by Chinese entities. In 

2020, China remained the largest source of international registrations through the Patent 

Cooperation Treaty (PCT), with 68,720 applications and 16.1% year-on-year growth. And by 

using WIPO’s Madrid System in 2020, Chinese companies were among the top applicants of 

trademarks, with 16.4% year-on-year growth (the only country to record double-digit growth 

during the year).  

In 2020, China revised and promulgated a series of new laws, regulations, and judicial 

interpretations on the protection of IPR. Against this background and in consultation with 

right holder partners, Alibaba also upgraded its intellectual property protection strategy, 

taking steps to further improve the efficiency of complaint processing, reducing the burden of 

take-down requests, and optimizing proactive monitoring strategies. The improvements 

helped more and more rights holders recognize Alibaba’s ‘one stop’ IPP Platform as a 

convenient way to enforce their IPR, and in 2020 the number of rights holder registered 

accounts on the IPP Platform increased by 40% compared with the prior year, while the 

average processing time for requests received via the IPP Platform continued to shorten.

At the same time, we sought to carry out targeted offline enforcement campaigns, continu-

ing to assist law enforcement to suppress offline counterfeiting activities, with some remark-

able results. And despite the challenges of COVID-19, Alibaba continued its cooperation with 

IP offices around the world, and expanded our own alliance, the AACA, both in size and 

influence, to unite and support all stakeholders in IPR protection.

Expanding scope of IPR protection, 
supporting rights holders from 
around the world
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The improved notice and takedown experience for rights holders was not limited to the 

scope of IPR protection. Last year, the efficiency of complaint processing itself also saw 

enhancements. Due to technical and process-related improvements in 2020, 98% of IPR 

infringement complaints were handled within 24 hours during business days.  

Further, in August 2020 Alibaba piloted a streamlined IPR infringement complaint process 

on the IPP Platform, which reduced the number of trademark infringement complaint 

"reason codes" for participating accounts from 11 to 3. This simplified process makes it 

much easier for rights holders, especially SMEs and rights holders outside China, to 

successfully submit takedown requests.

Streamlining IPR complaint processes, 
upgrading proactive monitoring tools, 
and enhancing IPR protection services

Rights holder registered accounts grew by 40% in 2020

40%

2019 2020

7 Across Taobao, Tmall, and Tmall Global platforms.
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Alibaba also expanded its proactive monitoring cooperation system, primarily led by 

members of the AACA. After a participating rights holder submits characteristics and 

samples of infringing products to Alibaba, we then use AI algorithms of our IPR Protection 

Tech Brain to carry out proactive monitoring across the entire platform to help detect and 

remove potentially problematic listings. When sellers publish such listings, IPR Protection 

Tech Brain is often able to detect and immediately remove the listings using its algorithms. 

By the end of December 2020, 187 AACA rights holders from around the world had

participated in and contributed to the proactive monitoring cooperation system. In the 

future, the system may be able to be further enhanced to send variant product listings to 

the corresponding rights holders for verification and enforcement. Such verified infringing 

listings may, in turn, be able to be proactively monitored by Alibaba.

Voice

Voice

The updated IPP Platform has improved due to the new complaint reasons — detailed 

reasons being consolidated into the new set of reasons improves complaint efficiency.

                                                                                                                                    ——The LEGO Group

The proactive monitoring cooperation system efficiently removed infringing links for us 

during the sales promotion season, and we can see that the Alibaba platforms have visibly 

improved as a result.

                                       ——Wang Wenping, Assistant General Manager, Legal and Intellectual         

                                                                                               Property Dept. of CASIO (CHINA) CO., LTD.   

Proactive monitoring is fast and we have seen remarkable results. We'd like to extend our 

gratitude to Alibaba for the great support, and look forward to further promoting the 

development of the online agricultural products sector through joint efforts with Alibaba.

              ——Xu Haipeng, Anti-counterfeiting and Goods Flow Manager,  Bayer Crop Science
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Voice

Voice

Proactive monitoring cooperation enables us to quickly identify infringing links and have 

them removed, significantly increasing our work efficiency and IPR protection capability. 

The headquarters highly recognizes the achievements of the program and wants to 

express its deep gratitude to Alibaba, its brand cooperation team and the proactive 

monitoring team from Mazda China. We are looking forward to even more cooperation on 

Alibaba platforms.

      —Zheng Ning, Manager, Intellectual Property Department, Mazda Motor (China) Co., Ltd

We are glad to see that the clues we provided were used in the proactive monitoring 

cooperation program. We are also grateful that Alibaba provided such an effective 

cooperation model during the Double 11 Shopping Festival. We expect to continue 

cooperation with Alibaba with such approaches to drive better results in the proactive 

protection of our brands.

                                                                                                                         —Coach Shanghai Limited
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In 2020, Alibaba assisted law enforcement authorities from 426 districts/counties in 31 

provinces of China in fighting offline counterfeits. As a part of these efforts, Alibaba’s 

offline investigations team launched a special campaign against counterfeit agricultural 

products, such as false claims as to the origin or source of the products. Several of the 

offline cases in rural areas also focused on counterfeit household appliances to benefit 

rights holders and protect consumers in small towns and rural areas. The effort was in line 

with Alibaba’s longstanding commitment to support consumers and industries in less 

affluent regions.

iiAssisting law enforcement authorities in 
cities, small townsand agricultural areas, to 
fight criminals’ offline production and sales 
of counterfeits

Alibaba assisted law enforcement 
with 2,744 offline leads

Supporting the arrest of 2,927 
suspects

Assisted law enforcement agency 
bureaus from 426 locations to 

carry out raids

1,458 manufacturing and distribu-
tion facilities taken down

2,744Leads

2,927Suspects1,458Facilities

426Bureaus
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In March 2020, Alibaba received a report from a rights holder that a merchant was suspect-

ed to be selling counterfeit pesticides on our platforms. Our offline investigations team 

immediately opened an investigation, and determined the store was likely working with a 

number of upstream counterfeit pesticide dealers and manufacturers. Alibaba reported the 

case to the Guangzhou PSB and, after their own investigation, in June 2020 Guangzhou 

police officers arrested suspects in Guangdong, Jiangsu, Shandong and Chongqing, and 

seized eight tons of counterfeit and expired pesticide products.

Case: Alibaba assisted Guangzhou police officers to apprehend 
criminals producing or selling counterfeit pesticides

In the spring of 2020, Alibaba also assisted the rights holder Midea by joining it to launch a 

campaign against counterfeit Midea water filters which endangered water safety in rural 

areas. Alibaba’s offline investigations team helped police officers take down the offline 

criminal activities, which involved counterfeit water filters valued at several hundred 

thousand USD. The criminals were found to have produced or sold counterfeit water filters 

in many provinces, such as Zhejiang, Jiangsu, Fujian, Guangdong, Shaanxi, and Henan. 

Case: Alibaba assisted police officers in fighting criminals who produced 
or sold counterfeit Midea water filters



In 2020, the number of rights holders collaborating with Alibaba and joining the AACA 

continued to grow. By year-end, 193 rights holders, covering more than 700 brands, from 

around the world belonged to the AACA, which is remarkable considering that the AACA 

started with 30 brands in 2017. The rights holders currently in AACA come from 19 

countries and regions around the world: 34% of them are European, 29% North American, 

24% Chinese and 13% from elsewhere in the Asia-Pacific region.

The AACA aims to share its IPR protection experience in the digital era with more rights 

holders and improve the IPR protection capability of entire industries. In 2020, AACA 

members sought new ways to combat counterfeit products through efforts to raise public 

awareness, including participation at industry conferences, jointly-issued statements 

publicizing their positions and efforts to tackle IPR issues, and even coordinated civil 

litigation.
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North America 

Europe29% 
34%

24%
China 13%

Other Asia-Pacific

 By the end of December 2020, a total of 193 rights holders from
 around the world had joined AACA

iiiJoining with 193 rights holders to 
enhance IPR protection capability on 
behalf of entire industries through 
the Alibaba 



Alibaba Group 2020 Annual Report on Intellectual Property Protection25

AACA Civil Litigation

In 2020, Alibaba continued cooperation with AACA rights holders to carry out coordinated 

civil litigation against criminals who produced or sold counterfeits, thus increasing the 

cost of their criminal activities. By the end of 2020, Alibaba had filed a total of 87 civil 

proceedings of its own, against counterfeit sellers.

Protecting Consumers and Benefitting the Entire Auto Industry

Alibaba has worked with the automotive industry for years to protect consumers from 

potentially dangerous automotive components. Beginning in 2014, Alibaba banned the 

sale of airbags on its cross-border platforms, Alibaba.com and AliExpress. To our 

knowledge, we were the first e-commerce platform to do so. In 2017, Alibaba began 

working closely with the Automobile Anti-Counterfeiting Coalition ("A2C2"), which includes 

major automobile manufacturers such as BMW, FCA, Ford, General Motors, Honda, 

Hyundai, Kia, Subaru, Toyota, and Nissan, to explore safety and counterfeit concerns 

about the sale of airbag component parts, such as airbag inflators. Alibaba then prohibit-

ed the sale of automobile airbag component parts on both Alibaba.com and AliExpress, 

and other platforms have since followed our lead. 

AACA Publications and Public Statements

In 2020, AACA members jointly published the first issue of the industry journal AACA New 

Insights. Both the inaugural issue, and the second issue, are available on the AACA official 

website: https://aaca.alibabagroup.heymeo.net/. The New Insights journal allows the 

AACA to regularly share industry insights, such as practical IPR protection experience of its 

members and articles and research, with rights holders and IP experts around the world.

AACA members also issued their first joint statement on April 26, 2020, around the 20th 

World Intellectual Property Day, in which the AACA urged all stakeholders of IPR protection 

to explore new technologies and ways of cooperating and communicating. The joint 

statement also encouraged efforts to build a global IPR protection community to tackle 

cross-border and cross-platform counterfeits, and to contribute to an IPR-protected digital 

economy for the benefit of society as a whole.



Voice

Voice
Through the Alibaba Anti-Counterfeiting Alliance (AACA), Volkswagen and the 

other Automotive IWG members have achieved the implementation of the ban on 

the sale of airbag inflators on Ali's online platforms for the benefit of consumer 

safety and the entire automotive industry. Volkswagen will continue to support and 

combat counterfeiting together with Alibaba.
 —Yu Hui, Volkswagen China IP Counsel, Chair of AACA Automotive Industry Working Group
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AACA IP Eagle Awards

In 2020, AACA members jointly established the "IP Eagle Awards" to recognize and 

promote best practices in the IPR protection industry, and encourage exploration and 

innovation by rights holders in the area of IPR protection. In October 2020, the AACA held 

the first IP Eagle Awards ceremony honoring exemplary rights holder practices in four 

categories: Best Partnerships, Best Cases, Best IWG Collaboration, and Outstanding 

Individuals.

The "Best Partnerships" awards were established for creative cooperation projects that 

solve challenging industry problems. The "Best Cases" awards were established for 

particularly challenging or unusual cases solved through offline anti-counterfeiting 

practices. 

8 Rights holder-authorized merchants are still permitted to sell such products on Tmall.

In May of last year, Alibaba extended the ban on the sale of automobile airbags and 

airbag component parts to our domestic Chinese platforms, 1688.com, Taobao, and 

Tmall.  Alibaba rigorously applies its IPR protection programs to all product categories, 

including automotive parts, and our platform algorithms intercept and block listings to 

proactively enforce the ban on the sale of airbags and components.

8



 The "Best IWG (Industry Working Group) Collaboration" awards were established for 

industry working groups dedicated to solving IPR protection problems through social 

engagement and cooperation. The "Outstanding Individuals" awards were established for 

individuals who made notable contributions or breakthroughs in IPR protection over the 

year.

Rights holder companies from around the world who won awards at the inaugural 

session included Richemont Group, Uniqlo, Anta, Xiaomi, Burberry, Ford and Novartis, 

among others.
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Awards Winners

Best Cooperation

Best Cases

Most Innovative 
Cooperation

Program: Proactive 
Monitoring 

Program: Offline 
Special Campaigns

Best Governance
Breakthroughs

Rights holders: 
Richemont and UNIQLO

Rights holders: 
Anta and Xiaomi

LEGO Group: Lawsuit against Lepin for 
copyright infringement

Best IWG Collaboration
Home and Electronics IWG

Bob Zhang from Signify

Felix Zhang from Novartis

Lyn Lei from Swarovski

Florence Tan from Louis Vuitton

Amily Chen from Burberry

Michael Yu from Unilever

Yang Jingkun from Erdos

Personal Care IWG

Burberry: Against Heilongjiang-based 
criminals who manufactured and sold 
counterfeit luxury goods

Ford: Against Shanghai-based group who 
sold counterfeit Ford auto components

Outstanding 
Individuals

Pigeon: Against counterfeiters who made 
baby products and sold them to several 
provinces

Novartis: Against co-conspirators who 
produced and sold counterfeit 
pharmaceuticals

Innovator of the Year

Influential Personality 
of the Year

Outstanding 
Contributor to AACA



At a meeting of the AACA in April 2020, sportswear company Anta, which is the owner of the 

FILA brand in China, raised for discussion four Taobao stores that were listed as sellers of the 

similarly named "EILA" brand, but which were actually selling fake products featuring the 

FILA trademark. Anta noted to Alibaba that these cases are typically very difficult for them to 

trace offline to where the manufacturing is being done.

Alibaba’s anti-counterfeiting team immediately started investigating the four stores, finding 

that an apparent criminal operation was producing counterfeit FILA products offline and 

selling them both offline and online, including through the four identified stores. ANTA and 

Alibaba then reported the case to the Shaoxing police. The police, following their own 

two-month investigation and evidence collection, raided and seized 20 machines used by 

the operation to produce counterfeits.

Case: Anta and Alibaba join hands to assist police officers in fighting counterfeiters
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 2020 IP Eagle Awards Ceremony



At the end of 2019, Sinopec reported through the AACA that several stores were suspected 

of selling fake Sinopec lubricants. The anti-counterfeiting team at Alibaba promptly opened 

an investigation, and its analysis determined the stores were end-sellers of what appeared 

to be a larger operation that produced and sold fake lubricants in Jiangsu, Henan, and 

Hebei. Sinopec and Alibaba then reported the case to the police in Nantong city. After more 

than a half-year of hard work and exhaustive investigation, in May 2020, the police simulta-

neously launched raids in Nantong (Jiangsu), Zhengzhou (Henan), and Cangzhou (Hebei) 

seizing several hundred tons of fake automotive lubricants.

Case: AACA assists police in busting a counterfeit Sinopec automotive
lubricant operation
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Throughout 2020, Alibaba personnel continued to serve on the EUIPO Observatory’s 

Expert Groups for International Cooperation as well as the Expert Group for Cooperation 

with Intermediaries. Likewise, last year Alibaba also continued as an active participant in 

the European Commission’s Memorandum of Understanding on the Sale of Counterfeit 

Goods on the Internet. 

Notwithstanding the constraints imposed by the COVID-19 pandemic, Alibaba remained 

active in the wider Asia-Pacific region in 2020, deepening cooperation with long-standing 

partners, such as the Japan External Trade Organization (JETRO) and the Korea Trade-In-

vestment Promotion Agency (KOTRA). Alibaba supported rights holders from both coun-

tries to overcome challenges with enforcement on Alibaba platforms by updating and 

promoting Japanese- and Korean-language versions of the Alibaba IPR Handbook which 

provides step-by-step instructions for enforcing through the IPP Platform. JETRO and 

Alibaba also cooperated with Japanese bodies such as Intellectual Property Groups (IPGs) 

and International Intellectual Property Protection Forum (IIPPF) to reach out and engage 

rights holders. These collaborations culminated in forming new and lasting support 

mechanisms such as for toy maker, Bandai, which subsequently joined the AACA’s 

Entertainment and Toys industry working group (IWG). Bandai joined its peers in the IWG 

on offline cases as well as public awareness campaigns. Overcoming COVID-related 

challenges for events in the region, Alibaba moved its support for governmental IPR 

conferences online, such as at KOTRA’s Global IP Protection Forum in December, where we 

used videos to share new support resources available for Korean-based SMEs.

 

ivWorking with IP offices around the globe



Alibaba believes in making IPR protection and technology equally accessible to all rights 

holders, and we continually work to provide better and more convenient IPR protection 

services. In recent years, Alibaba has particularly focused on assisting SMEs. In 2020, a total 

of 3,256 companies identified as SMEs from around world cooperated with Alibaba on online 

enforcement, which represents a 36% increase on 2019.

In 2020, Alibaba rolled out a comprehensive upgrade of its SME support program having 

launched the Simp’Ali program, established the SME Advisory Committee (SAC), and 

revamped the SME Support Center to provide even more customized IPR protection services 

for SMEs in China and around the world. Meanwhile, we strived to increase the IPR protection 

awareness of the public through consumer education campaigns.
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Making IPR protection technologies 
equally accessible to rights holders of all 
sizes; providing SME-specific support; and 
increasing the IPR awareness of the 
general public
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i
Starting in 2019, Alibaba launched an IPR service program and web content dedicated to 

SMEs. In 2020, we upgraded our SME webpage into a comprehensive SME Support Center 

to consolidate relevant content and provide additional resources tailored for SMEs.

Introducing the revamped SME Support 
Center to provide tailored IPR protection

Over 3,000 SMEs were supported on notifications via the IPP Platform in 2020 
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According to a company survey and review conducted in 2020, SMEs around the world 

encounter unique challenges during IPR protection. Moreover, IPR protection capabilities and 

practices vary from region to region, making it difficult for SMEs to navigate. Alibaba attempts 

to optimize its SME support based on local realities for the companies involved and the 

information most relevant to them. For example, the SME Support Center now includes 

additional IPR protection resources such as the Alibaba IPR Protection Handbook, and is 

available seven languages, namely English, French, German, Italian, Japanese, Korean, and 

Spanish.

The SME Support Center also keeps SMEs updated on the platform’s latest IPR protection 

policies and ensures all information on the platform is open and transparent.

SMEs Supported

3256
IPR Handbook Languages

7
Growth over 2019

36%
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In 2020, Alibaba launched the Simp’Ali IPR Cooperation program to further strengthen 

support for SMEs. Simp’Ali is aimed at facilitating communications with SMEs while 

providing them with simplified IPR protection functionality. Through the Simp’Ali program, 

Alibaba is able to prioritize resources to reach out to SMEs that need help on IPR 

protection issues through outbound calls and emails, and provide customized advice to 

solve problems. Simp’Ali also provides opportunities for participants to regularly provide 

feedback to Alibaba, for the continuous improvement of our IPR protection tools and 

services.

Alibaba also established an advisory committee comprised of SMEs, the  "SME Advisory 

Committee" (SAC) in 2020 to complement the AACA. By the end of last year, 28 SMEs had 

joined SAC from numerous countries, including China, the U.S., UK, France, Italy, Germany 

and Spain. To help SMEs enhance their IPR protection capabilities, Alibaba helps combine 

the expertise and experience of AACA members with SAC members. By having large, 

multinational rights holders from the AACA share their IPR protection learnings and 

experience with SMEs, and providing SMEs with the opportunity to make their unique 

needs and challenges known to AACA IWGs, a community-based approach to IPR 

protection is created for the benefit of entire industries.

ii

ABRO

Beurer

Emeco

USAopoly

HCNT
Mauri

SmoothSkin

Babaka

Branca

Et AI Beauty

Vitabiotics

Head'n Home
PaperArtsy

SpotSee

BABYZEN

Comme Moi

Final

WOLONG

HEFANG Jewelry
Perfect Diary

Trtl

Florasis

BAN XIAOXUE

Yanbo Wine

Embryolisse

Unicskin

Liqui Moly
PopSockets

Members of the SME Advisory Committee (SAC)

Launching the Simp’Ali program to support 
SME enforcement efforts, and establishing 
the SME Advisory Committee (SAC) to give 
voice to SME IPR protection experiences



Voice

Babaka is honored to become an SAC member. The platform provides completely new 

solutions to protect our brand. Since May 2020, Acorn International and the Alibaba 

platform governance department jointly launched a special campaign against online IPR 

infringing stores and links. We are grateful for the support that the platform provided to us 

in the past as well as its commitment to brand protection.”

                                                                                     —— Jake Fisch, CEO, Acorn International, Inc.

Another SAC member, Wolong, is a nut and snacks brand, which officially opened a store 

on Tmall in 2016. Through the deep cooperation with Alibaba in the past five years, 

Wolong is now one of the five most successful nut brands on the platform. To further 

support its commercial business, Wolong also invested in its own anti-counterfeiting 

capabilities, and has achieved success with Alibaba’s support. At an SAC meeting in 

December 2020, Wolong shared with fellow SMEs how through joint operations with the 

anti-counterfeiting team of Alibaba and police officers, it successfully cracked down on an 

entire counterfeit operation. Wolong encouraged other SMEs to make similar efforts as it 

saw its success having a significant deterrent effect in the counterfeit market. The case was 

also covered by China Central Television (CCTV) in June 2020.

We are honored to be invited to join SAC as one of its founding members. Alibaba has 

provided brands with great convenience in IPR protection. Through the smooth communi-

cation channels and feedback mechanism provided by SAC, we can efficiently communi-

cate and collaborate with the platform to jointly combat counterfeits in the market. We 

hope more and more brands would join SAC to exchange ideas, share advanced IPR 

protection practices, and jointly build and maintain a healthy IPR protection environment.

                                                                                          —Sun Fei, Marketing Director, Wolong Nuts 

Voice

Some SAC members, such as Babaka owner Acorn International, and snacks brand, 

Wolong, have already been actively engaging with Alibaba to protect their IPR and shared 

their experiences. 
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As noted in the Forward of this report, the essence of intellectual property laws is to 

promote innovation, and the Alibaba Original Designs Protection platform has become an 

increasingly important tool for SMEs to protect their IPR, thus fostering even more creativi-

ty. Innovative Taobao and Tmall merchants are able to document and record their designs 

and other works as they are first released, which establishes their priority within the 

Alibaba platforms, and makes it easier for them to demonstrate their rights and enforce 

IPR. The number of creative designs recorded saw explosive growth last year with more 

than 600 million pictures, 12 million short videos, and 250,000 product design drawings 

recorded through the Alibaba Original Design Protection platform, which was up 43.1%, 

480%, and 148%, respectively, from the previous year.

Images protected via Alibaba 
Original Designs Protection Short videos Product design 

600million
43.1%

250,000
148%

12million
480%

iiiRecording and protecting the original 
design works of SMEs



With the rapid increase in recorded creative designs, the Original Design Protection 

platform was used to foster more new products as the platform was introduced to many 

SME designers, institutes, and other businesses on Tmall and Taobao. At present, the 

Alibaba Original Designs Protection platform has helped foster more than 15,000 original 

designs. In 2020, to facilitate positive interaction between SMEs and designers, Alibaba 

Original Designs Protection supported industry events such as the Chinese Design Award, 

the China Universities Industrial Designs Competition, and the Platinum Originality 

International University Students Graphic Designs Competition.

The Alibaba Original Designs Protection platform also joined hands with the Sichuan Fine 

Arts Institute, Lu Xun Academy of Fine Arts, and Hubei Institute of Fine Arts to launch the 

"Great Artist" program. Alibaba is currently exploring ways to build a complete incubation 

chain for original designs from institutions of art through to commercial application. To 

this end, last year the Alibaba Original Designs Protection platform and the Sichuan Fine 

Arts Institute jointly set up the Smart Manufacturing Center for Original Designs.
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Alibaba’s innovative and collaborative approach, and our efforts to support SMEs, have 

also given rise to a number of first-of-their-kind programs such as the IACC’s MarketSafe® 

Expansion (MSE) program. The MSE program is a partnership between the IACC and 

Alibaba, through which the IACC offers Good Faith program privileges to participating 

companies. The IACC provides the operational support for companies, and Alibaba 

provides the necessary funding to enable the IACC to offer the MSE program at no charge 

to SMEs regardless of whether they are IACC members or not. Through the program, 

participants are educated about Alibaba’s IPP Platform and IPR practices, and enjoy the 

reduced evidentiary requirements and faster takedown processing of the Good Faith 

program. During 2020, the program’s fourth year, the MSE program was dedicated to 

SMEs. These SMEs represented a wide range of industries, including apparel and fashion, 

cosmetics, baby products, pharmaceuticals, toys, electronics, sporting goods, publishing, 

stationery and luxury goods. More information about the MSE program is available at: 

https://www.iacc.org/iacc-marketsafe-expansion.

ivApplying the IACC MarketSafe Expansion 
Program exclusively to SMEs



Alibaba Group 2020 Annual Report on Intellectual Property Protection39

Fulfilling social responsibility in the 
COVID-19 pandemic by assisting law 
enforcement authorities in seizing 
counterfeit epidemic-prevention 
materials.



i
Alibaba joined in the battle against COVID-19 shortly after its outbreak, and our Platform 

Governance department found that some sellers attempted to unlawfully profit from the 

pandemic by selling various counterfeit personal protection equipment (PPE) or other 

epidemic-prevention products.

In February 2020, during a critical period of epidemic control in China, Platform 

Governance determined to leverage and focus technology and AI algorithms on unsafe or 

counterfeit PPE and epidemic-prevention products by taking swift action to restrict listings, 

limit consumer traffic, remove the related products, and permanently shut down offending 

stores. Alibaba also called for all e-commerce platforms to reject and blacklist such 

sellers.

Assisting law enforcement on Covid-19 
pandemic-related actions in 2020
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Alibaba has always taken seriously its social responsibility to help people, and in the war 

against COVID-19, Platform Governance contributed by taking the initiative to assist 

criminal and administrative law enforcement authorities in seizing substandard or 

counterfeit PPE and epidemic-prevention materials. In 2020, Alibaba assisted 166 police 

bureaus in 29 provinces of China in handling 1,711 cases involving epidemic-prevention 

materials, with 716 suspects arrested.

Facilitated investigation of 1,711 
cases of manufacturing and selling 

counterfeit and substandard PPE

Assisted police from 166 municipal 
bureaus

Assisted in the arrest of 716 suspects

716Suspects

29Provinces 166Cities

Support in 29 Chinese provinces

1711Cases 
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To ensure those who produced or sold counterfeit epidemic-prevention materials pay for 

their illegal acts, Taobao also filed civil litigation cases against merchants engaged in the 

illegal activity and sought compensation of more than one million RMB. Alibaba 

demanded the defendants also apologize to all consumers, lawful sellers, and the 

Taobao platform.



Also in February 2020, the Alibaba anti-counterfeiting team assisted Xianju Police in 

handling this case of substandard masks. Two suspects were arrested and 100,000 poor 

quality (e.g., easily torn) masks were seized. The masks lacked manufacturing dates, quality 

certificates and/or manufacturer information. According to test results, the filtration efficien-

cy of these masks did not meet the necessary standards and all of them were substandard 

products. On February 14, 2020, the People's Court of Xianju County held a public hearing 

for the case. The defendants were found guilty of selling substandard products, sentenced 

to two years and eight months in prison, and fined RMB 350 thousand (over USD $50,000). 

This marked the first case concerning illegal sales of substandard masks in the epidemic 

prevention and control period.

Case: Assisting Yiwu Police to crack down on counterfeit 3M masks

In January 2020, the anti-counterfeiting team at Alibaba assisted Yiwu Police in handling a 

counterfeiting case, which included fake 3M masks. The police seized a total of 180,000 

counterfeit 3M products, and substandard Qingqing-branded masks. The seized masks 

were produced in Tongcheng (of Anhui province), distributed through multiple partners in 

Yiwu (Zhejiang), and sold at offline stores in Wenzhou (Zhejiang) and Changsha (Hunan). 

The sales chain involved several levels, and criminals were distributed across three provinc-

es. This case was the first against counterfeit masks in China after the COVID-19 outbreak, 

and the results were lauded by the authorities concerned. Moreover, this case was selected 

as one of the top 10 legal supervision cases in 2020 by Procuratorial Daily.

Case: Alibaba assisted Yiwu Police in seizing counterfeit 3M masks

In February 2020, Alibaba’s anti-counterfeiting team assisted Huai’an Police and local 

market regulatory law enforcement officers in raiding a counterfeit mask selling site in Qing-

jiangpu District, Huai'an. Four suspects were arrested and many counterfeit Piao'an masks 

were seized.

Case: Working with Huai'an Police on a case involving countefeit Piao'an masks
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In the critical period of February 2020, the anti-counterfeiting team assisted Yiwu Police and 

market regulatory officers in raiding local counterfeit mask-selling locations. A 

brick-and-mortar store and warehouse selling counterfeit masks were closed and five 

suspects were arrested. The suspects confessed that since January 2019 they had operated 

multiple stores on a social media platform to sell the counterfeits, and had sold a large 

number of masks to consumers all over China. More than 8,500 counterfeit Piao’an-branded 

masks and a large number of Piaoyu-branded masks and packaging materials were seized. 

Case: Supporting Yiwu Police in handling case of counterfeit masks
sold on a social networking and commerce platform
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Conclusion

As a global technology leader, Alibaba understands that the protection of IPR is critical for 
the health and sustainability of our business, and we applaud the major policies and 
guidance provided by authorities throughout 2020. We are honored that we, and our 
partners, contributed to IPR protection awareness among the general public. This 
increased awareness will strengthen the public’s enthusiasm for authentic and innovative 
goods, which will, in turn, inspire even more creative ideas and products. Alibaba will 
continue to increase investment in IPR protection technologies, explore new ways to apply 
IT and AI technologies in IPR protection, and provide resources and support to protect and 
foster original works.

We will also continue our active collaboration and dialogue with rights holders, industry 
associations, academics, government policy makers and all stakeholders to form an 
inclusive and comprehensive community for the protection of IPR. As we reflect on the 
challenges of 2020, we are humbled by the trust placed in us by our partners and 
consumers and we are inspired by the successes outlined in this report. Authentic prod-
ucts will always be at the heart of this trust and Alibaba remains committed to the protec-
tion of IPR.






